UNIT IV

 Call to Action (CTA) in Social Media Marketing.

A call to action is a prompt to get your audience to do something specific.

This is the part of your content, ad, or website that invites a reader to, well, take action. On a website, a Call to Action is typically a button, a clickable image, or a link.

Usually, a CTA will be found at the end of a blog post or webpage, but they can appear anywhere on a website, or even within a social media message.

That action could be:

· Creating an account

· Requesting a quote

· Entering a contest

· Signing a petition

· Registering for a course

· And more

A clear CTA makes it easy for the reader to do what you want them to do. No friction, no hunting around or googling for the right form or PDF.

It’s the button or link that kicks off the next step in your funnel. You’re placing the ball on the tee, so the reader just has to step up and swing. (And presumably actually hit if, if they aren’t me.)

It might be a few words, or it could be a sentence or two. Whatever it takes to instruct your reader to do what’s next… and, importantly, motivate them to do it.

Because here’s the trick: you’ve got to give people a reason to click. The key to a good call to action isn’t just to tell them what to do, but why they should do it. Which means honing the fine art of writing effective CTAs.

 Post Uploading Enhancements in Social Media Trends.

People use social media as a part of their daily lives, and businesses are flocking to it to reach customers.

To prevent information overload, businesses are getting creative with social media to reach customers. Organizations can use social media marketing to boost their business and reach different generations on the right platforms.

Approximately 58.4% of the world's population uses social media for an average of two hours and 27 minutes a day. There are plenty of new opportunities to use social media in different ways, including videos, customer service and social listening.

Staying on top of the latest social media and marketing trends can help businesses reach customers by standing out in a world of digital overload. Here are some of the top social media trends in 2022.

1. TikTok will become bigge
2. Video content will continue to dominate

3. Social commerce will continue to expand

4. Augmented reality will go mainstream

5. Influencer marketing continues to rise

6. Customer service becomes a big part of social media

7. More companies will use social listening

8. Local targeting will grow

9. Social audios will gain popularity

Managing Playlists and Promoting in Social Tracks.

1. Develop A Presence On Social Media Platforms
2. Create TikTok & Short-Form Content
3. Post Content Regularly Online
4. Paid Advertising
5. Email Marketing Campaigns
6. Perform Memorable Live Shows
7. YouTube For Musicians
8. Live Stream Your Music Online
9. Connect With Music Fans 1-1
10. Feature On Music Podcasts
11. Collaborate With Other Influencers & Musicians
12. Get Your Music Playlisted On Streaming Platforms
13. Reach Out To Bloggers & Journalists For Press Coverage
14. Run Contests Or Giveaways
 Monetization with Ad Sense.
How AdSense works

Google AdSense provides a way for publishers to earn money from their online content. AdSense works by matching ads to your site based on your content and visitors. The ads are created and paid for by advertisers who want to promote their products. Since these advertisers pay different prices for different ads, the amount you earn will vary.

AdSense in three steps

	1. You make your ad spaces available
	2. The highest paying ads appear on your site
	3. You get paid
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	You make your ad spaces available by pasting ad code on your site, and choose where you want the ads to appear.
	Advertisers bid to show in your ad spaces in a real-time auction. The highest paying ads show on your site.
	We handle the process of billing all advertisers and networks for the ads on your site, to make sure you receive your payments.


Channel Analytics and Real Time Analytics.

A superset of Web analytics, channel analytics are not restricted to Web channels, but include direct mail, the customer contact center, mass media, store or branch locations, and all other distribution or customer-contact channels. The different elements of business — for example, payment and shipment processes, and customer support and authentication — need to be measured and analyzed. Channel analytics examine costs, usage, efficiency, integrity, integration with other systems and the value of each channel, separately and in relation to each other.

Real-time Analytics

Real-time analytics is the discipline that applies logic and mathematics to data to provide insights for making better decisions quickly. For some use cases, real time simply means the analytics is completed within a few seconds or minutes after the arrival of new data. On-demand real-time analytics waits for users or systems to request a query and then delivers the analytic results. Continuous real-time analytics is more proactive and alerts users or triggers responses as events happen.

Paid You Tube Channel For Promoting Social Media Ads

In addition to the 16 tips below, make sure you’re up on all things YouTube to maximize your efforts with these guides:

· How to create a YouTube channel for business – Simplify setting up and perfecting your business channel.

· 11 Tips for writing YouTube descriptions – Differentiate your videos and ensure they’re super findable with optimized descriptions.

· YouTube SEO: How to boost your videos’ rankings – YouTube has become one of the world’s biggest search engines. Follow these tips to make sure you’re meeting audience needs.

· YouTube hashtags: How to use hashtags to increase video views – Demystify how hashtags work on YouTube and get more eyes on your videos.

· How to use YouTube Analytics to optimize your video performance – Ensure all your efforts are succesful and poinpoint where you can still refine with effective analytics.

1. Write engaging, must-see titles

2. Optimize your videos for visibility

· Titles and description: Include target keywords in your titles and descriptions. You can use a tool like Keywordtool.io to help you find keyword ideas.

· Mention keywords in your video: According to Brian Dean of Backlinko, saying your target keywords in your video can help YouTube better understand what your video is about.

· Engagement: YouTube uses engagement (likes, comments, views) to help determine where videos rank in its search results.

· Categories: Use categories to help YouTube get a better understanding of who to show your videos to.

· Tags: In addition to categories, you can also add tags to your videos to give YouTube more context about your content. You can use quite a few tags, so add as many as you can think of.

1. Figure out what your audience wants

4. Engage with the YouTube community

5. Customize your thumbnails

6. Cross-promote your own videos on YouTube

7. Target Google search results

8. Run a contest or giveaway

9. Encourage viewers to follow your series

10. Embed your YouTube videos

11. Create playlists to organize your YouTube content

12. Increase engagement with calls to action

13. Give live streaming a try

14. Collaborate with other creators and brands

15. Run a paid YouTube ad campaign

With marketing in general becoming more pay-to-play, you always have the option to get more visibility through paid YouTube ads. YouTube offers a variety of ad formats to choose from:

· Display ads: These ads show up on the right-hand sidebar of videos, and are only available on desktop.

· Overlay ads: These are semi-transparent ads that are displayed on the bottom part of a video. They’re only available on desktop.

· Skippable and non-skippable video ads: These ads show up before, during or after a video. Skippable ads can be skipped after five seconds, but non-skippable ads have to be watched all the way through before the viewer can watch their video.

· Bumper ads: These are non-skippable ads that have to be watched before the viewer can watch their video. They can be a maximum of six seconds.

· Sponsored cards: These are cards that get displayed within relevant videos. You can use them to promote your products or other content.

Live Broadcasting Channels for Ad Promotions.
1. Take Advantage Of Live Video SEO
2. Schedule Your Live Broadcasts In Advance
3. Promote Your Broadcast On Every Possible Platform
· Social media channels – Post graphics or teaser videos on Instagram, Facebook, Twitter, and even YouTube. Leverage Facebook and Instagram Stories and YouTube Shorts to promote your live stream. Whatever method you choose, make sure you include a striking thumbnail and engaging copy to turbocharge your live video marketing efforts.

· Podcasts – If you have a podcast, don’t forget to mention your live video in your podcast episodes. Introduce the live video’s topic, date and time, and the platforms you will be live streaming on. Keep the introduction short enough to avoid losing listeners’ interest but detailed enough to generate views when you go live.

· Blog posts & guest posts – Blog posts and guest posts offer a great tool to generate leads. With optimized content and a little digital elbow grease, you can convert readers into live viewers – remember to include all the relevant details about your upcoming live video to encourage your audience to tune in.

· Online communities – Where else besides your social media pages can you find an audience willing to know about your live videos? Thinking of online forums, digital communities, and social media groups? That’s right. However, it’s imperative to actively participate in online communities to create some brand swag before you go ahead and announce your upcoming live streams. It will deepen your brand affinity and bring you possibly the most prominent advocates of your live video brand.

· Email newsletters – Do you have an email list? Don't overlook sending out an email announcing your upcoming show, along with follow-up reminder emails when your live broadcast is about to start.

4. Invite Guests Or Collaborate
5. Pin The Scheduled Live Stream
Once you've scheduled your live stream, and shared it on social media, don't forget to pin it to the top of your profile. You can highlight it by pinning it on Facebook, Twitter, and even LinkedIn. This way it's top-of-mind for people who visit your profile.

6. Add Your Upcoming Live Stream to YouTube
If you're streaming to YouTube, another way to promote your live streams ahead of time is to set up a shelf of playlists. On the front of your YouTube channel, you can add an “Upcoming live streams” shelf. This will let your existing subscribers and new people who visit your channel know you have a show coming up.

To add this, click on “CUSTOMIZE CHANNEL” and under “Featured sections”, click “+ ADD SECTION”. Then, select “Upcoming live streams” from the drop-down.

Now when you schedule a YouTube Live, it will show up on the front of your channel for people to see and possibly tune in for.

7. Put Your Instagram Bio To Good Use
New visitors to your Instagram profile are likely to check your bio. You can redirect them to your upcoming live video by including the link to your scheduled live in the 150-character description. But get creative. You can use it right at the beginning of the bio to catch people’s attention or anywhere else. The key is to make it pop out. So give enough space to keep the link separate from the rest of the caption and make it stand out. To highlight it further, you can add emojis as well, such as a video camera.

8. Create Banners & Cover Images
Another exciting way to promote your live streams is to create stunning banners and cover images and post them on your YouTube channel, Facebook, and LinkedIn page, etc. Apart from setting the tone for your brand’s appearance, a banner with information about your upcoming live session can attract viewers to the live video.

Check out this YouTube channel banner by a fellow StreamYard user, Camari Ellis where any new visitor would easily get the information about upcoming live streams on the channel:

.

.

